
The initial email 
welcomed subscribers 
and introduced the 
people behind the 
product, creating a 
more personal, human 
experience.



Launched at the 
pandemic’s onset, the 
second email featured 
a personal message 
from the Executive 
Editor to foster 
connection when in-
person contact was 
limited.



The next email 
reinforced value 
propositions that 
drove conversion, 
reminding subscribers 
what the subscription 
unlocks to boost 
engagement and 
reduce churn.



The closing email 
fostered social 
interaction, expanding 
touchpoints to 
enhance brand loyalty.
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